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LTHOUGH buyer's advo-
cate Peter Rogozik is crit-
ical of the impact of
property programs in gen-
eral, he does admit to havinga soft
spot for Hot Property, having fea-
tured in it abouteight years ago, “I
was amazed howmany people saw
itand I got some business from the
program,; it launched my business,
to a degree," hesays.” =~ -
However, Mr Rogozikis con-
cerned that people who watch any
of the countless property programs
on free-to-air and pay TV can end
up getting into trouble by thinking
they know more than theydo,
“The renovation shows are prob-
ably the most detrimental,” he says.
“They can give buyers and sellers a
false sense of their own renovation
ability. They don't show the real dif-
ficulties involved, and people don't
realise they [people on the shows]
have expert tradesmen and advice
that vou don't see on the screen.
“Theyoffer a limited source of
genuine real estate knowledge. It's
mainly ahuut ratings and entertam
ment value.”
And the programs dont make it

clear that it is difficult for inexperi-
enced people to undertake renova-
tions, he says. "Theyarenota
substitute for professional advice
and just because you have watched
lots of these shuws doesn't make
you an expert.”

DIY can lead to novice
renovators being injured by falling
off ladders or injuring themselves
with dangerous tools, Mr Rnguzﬂ::
CEVER
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Reality
resides
outside
the box

Property market players have a
love-hate relationship with
television’s take on the industry.

[TV shows] don’t show the
real difficulties involved.

PETER ROGOZIK, buyer’s agent

The other issue is that unsus-
pecting buyers can beleft to deal
with the repercussions of unprofes-
sional home handiwork, with some
problems taking years to become
evident, such as concrete not being
properly cured, orthelack ofa
waterproof membrane behind til-
inginabathroom. “It may appear
up to five years later,” Mr Rogozik
says. “You can't see behind the
tiles:”
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ﬁs one of the stars of the Real

Estate Institute of Victoria’s weel_:l_t,r :

show Melbourne Property TV

(MPTV), Robert Larocca doesn't
have to think too hard when asked

what he considers to be the best
real estate program on television.

The success of MPTV, which airs

on the digital channel TVAME and
is available on the REIV's website,
has outstripped Mr Larocca’s
expectations, with about 260,000
people watching it live around
Australia every week.

T ﬁ- ;
LT | E 11‘-1 “ BT | "
Fur some, mtunrng Hot Fruplri:.r- Immd by M[uhn].ﬂmn'—-.liﬂka "n plumha‘r :'L*’ In'”g":nmiun- fixa t:p ‘

The mgramdsalsu mewed S

mher 30,000 times a W w==k online,
“We started on Channel31 inMay.

last year and we thoughtif wegot
- 50, ﬂ-ﬂrﬂ per week it would be great.

To reach that level nationally— we
are very happy,” 'Mr Larocca says:
“The reason we doitis there is
no other show on TV-where there
can be a rational debate about real
estate; the other shows are enter-
tainment. Shows
in TV reality style and they don't
have the space to :llser.ms what has

like The Block are
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: |, and whatwill happen, ot

“how to best market your property

 orchoose a property manager,”
Mr Larocca says. -
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Hot Property i
Channel Nine, Thursday. 8pm

A reality TV program that details the
gxperiences of peopls wanting o buy,
sefl, mmﬂrwmm

Robert Larocca — Eﬂ?m
TVAME, Tuesday, 7.30pm

The Real Estate institiuta of Victona s
program airs nationally; R includes a
market wrap of the weekend's auction
results and clearance mtos, and
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Tiwo, Friday, 8.30
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couples or families that wan (o move
from the city with two homes in the
country that meet their criterda and also

: shuw. Escape to the Country, that 1

& really enjoy. It deals with real peo-

ple making real choices and weigh-
§ inguptheir options.”

Michael Chan, director of Hay

- 'White Real Estate; avoids watching
programs sucht as Hot Property,

i which feature auctioneers selling
4 :huuseu I guess it’s like a plumber

g someone fixa tap. [ts not

o hnw'"{' { to spend my evening
Aags when 've
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.T"r"ah 2 Blockis on, he and his
N g8 team feelthe need to watchitto -
L due® stayintheéloop with their vendors
By A annibl:tyers,whu inevitably want to
Winee: talk aboutthe latest episode.
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Mr Chan says he's seen a change

* % in buyer behaviour in the past
=10 yeamﬂm heissure is, at least in

part, due to the plethora of real
estate television. ”I think it's cer- -
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Michael Chan — reaf sstate ageat
The Block

Channel Hﬁn{h!ﬁﬂﬂm
sectes will bring back participamts
from pravious years]}

A reainty TV senies o ahinh for Colgies
compete 10 se0 #ho cal da thi best
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Adam Dettrick — architect

Grand Designs

ABC1, Friday, Spm

British reality TV progeam [theee & 30
Austrafian wersion g the LeSyce
Charinel) that follows the josemey of
couples as they set about Dusdeg T8
architecturaily designad G home:.

maore educated (o adegres: ey
understand what's isodved.”

Architect Adam Dettrick slso

Sys property programs ruvs
opened home owners evessbom
what's possiblewhen it ST 10
creating theirowri home.

Unsurprisingly. if Ms I}t-'izr-'a:'s:
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badly as the ones on Jma_‘ z‘,:: ol
deem 1o. [t good TV, M: Detonick
says. He says§the {Em;gm are e:maﬁt :
interesting, i at times, "siighdy
architecturally misguided”

“T think, overall, s ﬁw.i.fm fto
sée peopleTying to realise d dream,
[ think It ralses people’s swsreness
of the possibilities architectime ins
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Mr Dettrick saps the program

5 has encouraged some people 1o
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thinkabouthaving anarchitect
involved in dti:qnmh their house,
rather than sertling for a project
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